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Abstract

The idea of social responsibility for economic units results from economic units bearing
part of the social burdens, and their role becomes more prominent and expands in disasters
and economic crises. Therefore, they must bear a social responsibility to advance the
interconnected pillars and strengthen them to overcome crises and achieve economic and
social development at the local, national, regional and global levels. The social responsibility
of economic units, in general, was built on a voluntary basis, following a policy that takes
into account the extent to which economic units bear part of the burdens as a contribution to
overcoming global crises, by working to improve the conditions of employees, their families,
and the local community in exceptional circumstances, and based on the above, our research
came to Measuring the impact of social responsibility accounting in raising companies’
ability to confront health crises, as the communications sector was chosen as a community
for research and focusing on the main companies for this sector that operate in Irag, which
are (Asia Cell Company, Zain Irag Company, Korek Company), and to achieve the goal of
the study, it was Design a questionnaire form that is compatible with the research variables
and present it to the employees of these companies to express their opinion on the extent to
which the social responsibility adopted by their companies affects increasing their ability to
confront the Corona crisis. The most important finding of the research is that paying attention
to social responsibility factors increases their chances of success in confronting health crises
and is the best evidence. The Corona pandemic, and it became clear to us through the results
of our research that the most important factor that helped companies increase their ability to
confront the Corona pandemic is analyzing and understanding the potential social and
environmental risks that may arise as a result of the health crisis (Corona), in addition to
paying attention to the factor of disclosure and transparency, as the company worked to
enhance this aspect. Which created good confidence among the public and investors. The
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other factor, which is no less important than what was mentioned and recorded a high degree
of support from company employees, is the factor of interest in the social aspect of society,
as companies participated in social and health projects and provided the support that society
needs during the crisis (Corona pandemic). Which enhanced the building of relationships
between society and companies. Our research recommends working continuously to develop
corporate social responsibility in order to be able to bear the burdens of health crises because
they are part of the community to which they belong, and giving the accounting side greater
priority to disclose community expenditures and include them in the main lists, and that the
economic units that provided community services at the time The (Covid-19) crisis has
gained a better reputation than companies that did not play a positive role in overcoming the

crisis.

Keywords: social responsibility accounting, health crises, Corona pandemic, Iraqi
telecommunications companies.
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64.68 35.32 0.624 177 0.00 0.646773435 0.353226565 2 0.08 24 0.58 166 0.33 95 x1
65.10 34.90 0.803 2.30 0.00 0.650992243 0.349007757 29 0.21 61 0.57 164 0.11 33 x2
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60.94 39.06 1.082 2.77 0.07 0.609393974 0.390606026 59 0.25 72 0.39 111 0.09 26 x5
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0.536098 0.463902 0.951 2.05 0.00 0 0.09 27 019 55 0.38 109 0.33 96 yl
0.634348 0.365652 0.841 2.3 0.01 4 0.08 24 0.21 61 0.57 163 0.12 35 y2
0.609386 0.390614 1.082 2.77 0.07 19 0.21 59 0.25 72 0.39 111 0.09 26 y3
0.599621 0.400379 1.057 2.64 0.02 7 0.26 76 0.15 42 0.46 132 0.10 30 y4
0.628253 0.371747 1 2.69 0.03 8 0.21 59 0.29 84 0.37 107 0.10 29 y5
0.647973 0.352027 1.042 2.96 0.01 4 0.38 108 0.27 78 0.23 67 0.10 30 6
0.61502 0.38498 0.974 2.53 0.01 3 0.20 58 0.21 60 0.46 133 0.11 33 y7
0.577778 0.422222 1.064 2.52 0.05 15 0.13 37 0.25 73 0.41 118 0.15 44 8
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0.623 0.376 0.94 2.51 0.0321 0.1842 0.2363 Al
0.2163 0.5594
gyl

il BLIY) 2

& Al Gl dgalse yaiteg e LdiaW) Adgguadl Llae uite (g ALl didail dasl) Lala)¥) aladin) 5
ie digine bl ABle Jaadls (7) &) Jsaal) daadle PUa (105 Pearson Correlation jlad) A (e duhall acase
324|Page




International Journal of Studies in Business Management, Economics and Strategies
Volume 3, Issue 3, March - 2024
ISSN (E): 2949-883X
Scholarsdigest.org

Gl Gun (Y- dsnaall oY) dgalsd) sl Gy (X— delaa¥) idgieal e Luslaal) on (0.01) AV (g5ine

.(%95) _laia Pearson Correlation Jalas das

hAN BLEY) @il (7) by s>

Correlations

X Y
X Pearson Correlation 1 .956™
Sig. (2-tailed) .000
N 287 287
Y Pearson Correlation .956" 1
Sig. (2-tailed) .000
N 287 287

**_Correlation is significant at the 0.01 level (2-tailed).

elacasdl) Jlaal -3

age QAN 58 e delaal) dlgguadl e Al il ol L) @bl Jlad¥l dlas aladinl Pla Ge

fe U s anall @iladY) dgalse 8 dulyal

Al g dgall Alaay) chuasll (8) ol Jgaa

Model Summary

Model R R Square Adjusted R Std. Error of Change Statistics
Square the Estimate R Square | F Change dfl df2 Sig. F Change
Change
1 .956% 914 914 .15020 914 3026.219 1 285 .000

a. Predictors: (Constant), X

AglasY) ANV Zad oly dinge (3026) il 35 Lugunal) F 2as o) (98) ) dsaaly (8) oy dysadl m W i

Lapdll (mdy g aild 0.05 (e J8 Lllan) Zadl) 068 Larie) pati s2eldll o) Ly ¢0.005 oe S8 a5 0.000
e aual oase C\SHal 88 (e R NEN Al gsuall e sl ) N EkY (qu_d\ saxll Jsdg jpall
Bag ua;.d} R ‘_,,J‘ 2\3\...4}“.1 JL{.\;Y\ cjll g (Aaga bl;l\ EL) Al e\;:\\ u\ ‘_,,J‘ )9.&.1} A:B"AS\ ALILAJY\ 2\.@;!}4
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ANOVA?
Model Sum of Squares Df Mean Square F Sig.
1 Regression 68.268 1 68.268 3026.219 .000°
Residual 6.429 285 .023
Total 74.697 286
a. Dependent Variable: Y
b. Predictors: (Constant), X
Lgguad) o Apulaall il Aglas) AN 63 S asas duhall due abdl ohY Ty (9) Jsanlly il i,
Jaisall juatall jlaai¥) deladd (B) dad caly Gus dniall lai¥) dgalse (G QIGE) 58 ate e Lelaay)
oo Aaulad) e 8 Basly Bangs il Of e 1385 .(0.05) e JB AN (g die (grina Ll @3 a5 (3026)
(B) i) Jalea Aoty Linaall lai¥) dgalse o Al pmse AN 508 ad) ) (53500 daelainY) Adggsdl)
O Lalaial Lty Lo Lin¥ ! Adggusdl o Apulaall pagy Auhall auage SIS i o) Alla 8 Laiy (1.083) 23l
OU8 a3 (S addes (H1) @lacajdll daa 5S35 1385 .(=0.076) Llsias paidiin daall GleyV) dgalse Ao Lg%
sl bl wmge AN 538 ady b e laal) Adggudl go dslad) 5) Glo pat ally AsV) duaill o
(Ll GliV) dgalse
Coefficients?
Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) -.076- .048 -1.590- 113
X 1.083 .020 .956 55.011 .000
a. Dependent Variable: Y
POEN(
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